MANTOYAIAH

EKﬂA A EY THP

2 XOAIKO2

EMNATTEAMATIKOX
[MPOXANATOAIZMOZ

3 - 5 AmrpiAiou 2017

ExAektol emayyeApatisg, dpidot, yoveig kal anoddottol twv Ekmatdeutnpiwy ylo SU0 HEPEG
EVNUEPWOOY TOUG LaBNTEG TNG A’ AUKELOU yLaL TLG CUVORKEG KOLL TLG TIPOOTITIKEG CUYXPOVWY OAAG
KOL TTOP SO0 LAKWY EMAYYEAULATWY, TIPOKELEVOU VA TIPOCAVATOALOTOUV EMAYYEALATIKA KAl val
ETUAEEOUV TO LEANOVTLKO ETIAYYEALA TOUG LIE YVWON Kol euBuvn.
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OMLANTEG ZXOALKOU EmayyeApatikou NpoocavatoAiopou (ZEM) 2017

Ktipto Nvuvaaciouv (120 yAu. E.O. Oeooadovikne - N. MouSaviwyv, Oépun, Osooalovikn)

Acsvutépa 03 AntptAiovu kal wpa 10:00

= AZIQMATIKOI ONAQN - ZOMATQN I 22
= KOYNTOYPAZ MANATIQTHZ

= KOYTZOAONTHZ AAEZANAPOZ

=  ANOZTOAIAHZ FEQPTIOZ

Aesvutépa 03 AnplAiov kol wpa 13:35

ENHMEPQZH MA TIZ ZTPATIQTIKEZ 2XOAE2
KAAAITEXNIKEZ 2MOYAE2
=ENOAOXEIAKEZ EMIXEIPHZEIZ

TO MARKETING XTHN OAPMAKEYTIKH ATOPA

= ZOYPNATZIAHZ TEAHZ
= XYTAZ ZANOOZ
= MANAAOMNOYAOZ 2TEAIOZ

= AAINAZ KONSTANTINOZ

Tpitn 04 AntptAiovu kat wpa 10:00

AGAHTIKO MANAGMENT
AHMOZIOTPADIA

ENIXEIPHMATIKOTHTA TEXNOAOTIA
MEPIBAAAONTOZ

MOAITIKOZ MHXANIKOZ

=  TZIAMHZ XPHzTOZ
= MAYPOMATHZ AHMHTPHZ
= KOTTA EYOYMIA

= TIANNAKOYAAZ FEQPTIOZ

OETIKEZ XNOYAEZ
TO MARKETING 2TH ZHMEPINH EMOXH

XHMIKOZ MHXANIKOZ,
MHXANIKOZ MEPIBAAAONTOZ

IATPIKH



Tpitn 04 AntpiAiov kat wpa 13:35

TZOYKAAIAOY EYA NOMIKA EMAITEAMATA
FENITZAPHZ MIXAAHZ IATPIKH

METZIOY ANNA HAEKTPOAOT Oz MHXANIKOZ
TZAKIPONOYAOY ANOH TOMOrPA®OZ MHXANIKOZ

Tnv Tetdptn 05 Ampthiou Ba mpaypatonotnfolv EVNUEPWTIKEG ETILOKEYPEL OTOUC TTAPAKATW
ETIAYYEALATLIKOUC XWPOUG YLa TNV KAAUTEPN EVAUEPWON TWV LAONTWV:

MNANENIZTHMIO MAKEAONIAZ

ITPATIQTIKH 2XOAH AZIOMATIKQN ZQMATON (22AZ)

XHMIKO EPTAZTHPIO-INTERGEO TEXNOAOTIA NMEPIBAAAONTOZ ENE
PLAISIR NAPATQIKH AE

ETAIPIA TEXNOAOTIAZ NAHPO®OPIKHZ- APIFON SMPC




